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A HubSpot complied this data from a variety of sources,
Including analysis of our 2,500 business customers,
surveys with hundreds of businesses responding,
analysis of the data in our free tools like Website Grader,
Twitter Grader and Facebook Grader. Each page has a
URL to the original source document or article.

ASubscribe to our blog for new
marketing data as It is available:

http://Blog.HubSpot.com
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Inbound Marketing iIs More Effective
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Inbound Marketing iIs More Effective
) flin

Social Media - 2010 27% | 10% )
Blogs/Social Media - 2009 _ 34% | 11% '
Blogs-2010 | (NINNGIAM  27% 9% )
Blogs/Social Media - 2009 34% 11% J| ®BelowYourAverage
_ . : NearYour Average
SEO (organic / natural search) - A0% 18% |
2010 | Above Your Average
SEQ (organic / natural search) - 2804 14% '
2009
PPC (paid search / AdWords) - 35% 359, I
2010 | |
PPC (paid 59333[:19;’ AdWords) - A47% 2594 I
| |/ |‘/ |’/ |’/
HubsEPt 0% 20% 40% 60% 80%  100%

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



http://bit.ly/aewfHr
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Outbound Marketing Is Less Effective
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Inbound Marketing Is More Important

Sources of Leads That Have Become More Important in the Last 6 Months E n

or
60% E,E EE
50% O £ 0 Inbound
= e 2009 2010
= o
40% < 8 2 R
S Not Classified
30% + X 2009 2010
M
1% 2

20% < E QOutbound

- 2 =3 2009 [2010

— —
0% T T T T T T T T T

R & % & L N D ) o\

QDG Y L S R R o)
& =0 L5 S O S N &
St ® < : ¥ ® &
L N D \ P N
AL & o )
& \ 1\{“
'E? "
i o
HubSpPHt N o
& &

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



http://bit.ly/aewfHr
http://twitter.com/?status=Over 50 Marketing Charts and Graphs from @HubSpot http://www.HubSpot.com/Charts
http://www.facebook.com/share.php?u=http://www.HubSpot.com/Charts
http://www.linkedin.com/shareArticle?mini=true&url=http://www.HubSpot.com/Charts&title=Over 50 Marketing Charts and Graphs&summary=Original marketing research with over 50 charts and graphs available for download&source=HubS

Outbound Spending Decreasing
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Inbound Marketing Budgets Increasing
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2010 Inbound Marketing Budgets Compared to 2009
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Success Drives Investment in Inbound
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Small Companies Do More Inbound
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Telemarketing, Paid Search Decrease
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Changes in Social Media Landscape
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Social Media is for Leads and Sales
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Soclal Media is for B2B and B2C
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Percentage of Companies Using Specific Social Media Channels
and/or Blogs Who Have Acquired a Customer From That
Channel
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Blogging More Often Drives Results
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